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HTLIT (Abstract)

T8 S HTSAT 26 &7t | ST HTIraet geforsie (Al) sht srge fHehT 31T I8eh THTE o1 fersoor
AT 2| TIATE THTER Gehetd, Araft fofor, semor, iifese fasgwor, 3i gt fifean gifyefar
S R o ST g 21 T €, sHeh o 56 Srere o e 3evd 21 WY H e off Ty
foparm ma ® fop wang Hfifean i forgaferar, Afaerar 3t Usir @ fore werr guTer STetdn 21 39
eI Wt 3R fgdiaes |t w e 2, (5o &g w2, e i favmg fommt =+
wfenfera femam mam 21

Keywords: 3G efetsta, Hifeam, wertir, shee Fmior, Afderdr, SAifeda tfafess
TEATIAT (Introduction)

STCHT I GHAT Shifel 31 7 &, Toree wifam STt o1 <iefm s sIeRt T o HOwoT, S o
3R |TTTorR <t % Eae § aewrut i e e 21 fefsea Hifean & s 3wy
Tifea o e, FRITOTE R T § Ieera 1 afade 17T 81 39 TiadH1 1 Ush T F1 &
W gHAT (Artificial Intelligence - Al)l 7€ Tefrieh 378l TS fersi=-shedaT =kl sl i W,
Sifceh 78 Hifeam |ied Sfier o Teieh &t H SATaeTish &9 8 @fshd 8l Thi 2l

Al T Ut Foh={1eh & ST i ohi Ha-HIedwah o THT |, For o, s s ot e
o1 &I YT T 2| STel g4 HiTSaT o & H ST [ ST 2, 1 7 shde T, Heher, T,
TordRoT ST STfsRa forsdwor S 377k Tl W Shifderil SaeTal ATl 8| SaTeX0 o [Tt 3T Al
HTHTNG TATINET SHTER TS e o A @a: {ure am o 1@ €, "o Hifear wiewH o g5
1 T % STTHT ATt G S 2, SR 6 = il veae ot Al Zo8 % Hrer 8 i S @
l

Al T HITEAT H TRIRT SESAATHT 2. I8 TAh1dT § a2 Sie § ciont fSfofec Hiehien # enie sffeay
fersamoT ek Tt 1 T HET S anfeiTe ure, sitefelt o et = veet 9 € Al sTrenfid
T ol ATHTHT AT HH 26T U7 S THIERiieral 131 = o 9Iid § T s §Hr=r 9rée Al
AT FSATEH ST, SEO 3iftenmssr 3R £ vanfafas zod o1 37 1 @ 2

BIeATToh, Al %1 & disl eI heret Tehiil €1 T €1 $8eh 919 g Aideh, |THTISe 3 S Teiieh
5121 o 33 @ FU 2 S THERITT ot (e, et Y STeea, Temifie Eug (bias), 3R e
TORIAT| Deepfake &AL SATETRT ST Gl a1 farageiedT 7 1R w2 g @ fre




21 3 SAfdfcn, 7g oft srew o1 fowa @ for = AT T Sufeufa areia wrTerehar 31t geesfierar
I BT 9 ekt <1

9 ST 1 32y Hifea § Al 1 i 1 sgeTam 3t sTeramTens fedwr 6 21 77
ST T8 WHSH T AT U 6 8 Al 7 Hifean it qdfonfid o 2, seehi €fmmd @ 2,
3R sifersr o g6k WTTad TTE T &1 Hehd 8| |1 &, 78 ot g Sen ok weeh, Hitea dem
37T THTST 39 Toh1oh! THad o T el ITTehaT € 18 & TR 9T 36 [oTU, ahig Hfdeh faem-fHeer
1 fifeat srazaes 2

I ok 39T (Objectives of the Study):

1. Hifean 4 B RGAT (Al) F TN F TG & Sl TE= HAT
2. Al T T STTATHTH JeAToh AT — =fcah, AT Ud SATaE1Re greehio §
3. Al ST Hifga dehfien it @Al U SHIfa o1 ferswor st

UfteheuATd (Hypotheses):

1. H1: il ST 5 HEm Sigaet (AT) 1 T ST SHT=R bt qr fmior sii
T3 fersgwor # 21 Tt 2|

2. H2: Al T 3TN HifeAT At sht ewarar, wrerri T et TR gt sh forgean
T AHTCHE T & U LT 2

3. H3: Al ST Hifeam qahient § it 1 gfe & S7ai T qomT | Ao it —
ST T fRTeR TerTd, TSR # sheld! ST ST gRan— HiSE &

THIAT ATIET (Literature Review)

1. Newman et al. (2023) &l f@E "Al and Journalism: Changing Dynamics of
Newsrooms" H ST T %%:qgwﬁ ChatGPT 39 Al @Wﬁﬁﬁ %Wéﬁwa@' &1
2l Al 379 Ziafore, ufefd si shde fmior afed =rsrtaftr, sream ik fefzsaem &
I ST =T a1 THTford 3L 7T 2

2. McStay (2018) Eﬁw "Emotional Al: The Rise of Empathic Media" ST T
& o T AR Hfifean o SARMa Al 9 20059 B8 e SR faeed—ame
WIEATSAT shl TR S ATCfshaT < T8 &l @ik T TareT, fdepdr 3T gieHe Ser ol gear
ST T o ot TR e 38T €

3. Vincent (2022) =1 & "How Al Is Reshaping the Media Landscape" g9 AR Hehd
A1 & foh AL wiTean 7 shde fmior, foremor ST 3ow ot wfsra =i i e sieat faa 2
o H AL-UTEE WU, HTE-SHE =8, SN ST 6le FECHESTH & oATHl 6
YT -ETF T GT, UG R TeTTe 31 HTFer Siaht H el St frarati sht i iferd
[ERIRIPIE




4.

6.

Jakesch et al. (2021) 3 T3 © UdT =AdT & foh STl UT3eh I8 S & foh his 9=
Al 7 forar 2, at o 3geht fagaiaar 3 |rd sl arg sl 0 Fihd 8| T390 78 off
TR T 3R AfG Al T H "HTE-HGIT HHET ST, AT UTSeh ST T 3T 37 HedT 2,
ETCATTR TIY Al ASTAT THRGTITAT ST & ST AT AT SRS 2l 10 Wa § 06g o
2l

Kumar, S. (2020) — "Artificial Intelligence and the Future of Journalism", 39 3T€JJ9
T ST TR @ foR R AL 29 S Sieeed, IS HATIHTH, 3R ST UAIAIfad wehTiT
T AT T, ek SN ST-HTfeAd o7 18 2

Newman, N. (2019) — Reuters Institute Digital News Report, E'F[ﬁ(ﬁ?fﬁ INE oI
1 IS T, TEHATESIRM 31T eh =I5 fSeae™ H TwTaeTTel! HIHT 701 &, S 36
ATt Afreh 7R e e & fog Ffot o sars 78 )

ITTer hT UTETRTERAT (Relevance of the Study):

AT SIS 61 BT ST o I H AHTISHR e, S 10T S AR Tisha sl Ters
& ywTfere] =T TeT 21 1€ Fer STifiven @ ffen:

TE Tepitehl afterd ol fewrm i erg i wmeE § geres B

TSR, Hifeam B S Aifa-Fmiarey o6 Al 3 gvrer S dimret o afa e s 2|
T HifeaT SURIS 1 e for o o foTe deriehT drear 5a e 2|

AAH T H o I, ST GEUANT SR TeATIifreh werara sht sfeedl i o HHTE
QIS § T2 TEIIT Heeh &l Tehal 2

ITre <kt fater (Research Methodology):

I T ThT (Type of Research):

IE U JUHTH Ud fasguumedeh I 2 St fgeiaeh AR (secondary data) % 3TER W dAT
[ERIRIRIE]

22T UeheAd o AT (Data Collection Sources):

-0, oI, FATEH (T, S gohi11Heh B, JUAHH, 3A17S)

THTET Tieed Ue Hifedm GEami 6t Al ST Geeft fere

& e (@@ BBC, Google News, The Washington Post, aife 6 Al BlTﬁ'lT)
TR e st weemET i Hifqat o et

Tergpwor <6 utshan (Analysis Procedure):

qoAqTcH 3TEFTT (Comparative Analysis)



o Y ATYTH ISTELON o HTEIH T Al o THTE ohl foler=rT

U (Limitations):

o had Ted™es GrdT 9T AT
o Al 3k dar-Tehl yedt <hl Hifgd samean
o T HiTSAT o forey e, fob Afep aftiea # qermTersh 3aTetor

TSTTS T WITZAT | T=TT (Use of Al in Media)
1. TSz wifeaT & varrs w1 v
() SATEHES = T

HTEHIE =S TEHET TG gefetsia (Al) AT dehiien 2, foraw divesr &d: gae=n
TR AT LT 8| T8 Tl 1oh (oIS &9 & Bet, W6, IR SR 37 AT TR S Ser-ATemia
&A1 | I9ATT 2 Qﬂﬁl@é’@ Wordsmith, Quill 3 GPT-3ATeNE Higdt fHel § e dam a=
Ad & The Washington Post ¥ "Heliograf" AT Al &Te T YT 3L g Gai JehI1Td 31 &l I8
qep{1eh | SR 2" <Al =i el &, T FHH TTeHshel S A HeofaaT sht #iaTd off 2| e
oft, I8 TARTIAT o & | Shifdepi! TiEd o & 2

(@) TAATIE AR Femre:

Al 3T IR el GHIER FAT % I8 o 1T 313 3N fesme § off foham 51 @1 21 Adobe
InDesign S& TTHRE H Al Wﬁﬁﬁm%w&ﬁm%ﬁw%l
fiie 3 fefStea Hifear # cremse 3k fesieT &1 &/ 1w niefrivme sefosia (Al) Fi gee &
WW, ISt 3 T=HTeHR &1 71T 81 Adobe InDesign, Canva T 1= %GI'IS? Sl T Al
Frer o HTeT § U CTeTT3e, STSUITR, T Haier ST gHeT wigHe shi Taaford fara ST 1@t 2
Al T5T il ST 3T e o STTEN Tesiea e a8, o o 37 2 a1 1 ar=ra ardt
21 AT &, 77 T i F 31 forseter STt st e H W gU ST ST Teraett fese
T T 2l

() JHATST AR AT

INEE IR Efgéﬁ Grammarly, Hemingway Editor 31 Google Translate ﬁamﬁraﬁrng
3R Tl weRdr § gar g 21 fie oiv fefsea fifemr § ywwifen s smame i wfswn =
aifefrivme 3%%1@'{? (AD) J WA AR A ST fam 21 Al smenfia 453 Sl Grammarly,
Hemingway Editor 3 LanguageTool SAThIUT, AT, ST EWEET SN e ﬁﬁ,"q}f Eal
AT &9 § GURd &, Forad TRl T Ut siea 2 ol 9@, Google Translate 3R Deepl
S Al Zew T STrsty | At A HdTeh ST9dTe Ye i &, foree eHTam oI arlt et o



HATTG T TTSh1 T TGl UTl| | T8 el 1o STEHTS I TIeTIAT L STk W7 3Rl FRIh ST Tl
2l

2. S T(-eh WITSAT H TIATS T TANT:
(F) S AT SIS U

YA S U MRS st (Al i 7eg § T g o feforea tat e €, St ara
o1 T8 fawd €, Siietd & {1 SHTe S&qd Ad 2l 3 Ut Al #1 AT ST Siathes STet dehiehl
T ITART 3 ST cieh STTETST, FTarTa 37T HTa-{faT o Trer SHrem ged 8| =i 6 frget ==
USTET o 2018 H g1 1 el aefeiet Usht wfeal foham oml wia | Wt 2023 H TS U fora s
At feram 7T, S fedt ST STIsft el e o wehd 81 3 U 1 T T I8 © R o 24x7
o oreh Tl o wed €, o amTa o st 3 e gifara St 21 grerifen, seeht Himm o
& STH WTEHTH ST hl FHT 3 A T30 T AHTE| SHeF SASE, T =S U o
T TIRTILAT T ATV STET 8, ST HifeAT & § shifd off 1 2l

@) Tt ergw et oy

Hifgar sam | fae ey ger fasguor (Real-Time Data Analysis) Uk 3cd THTERTTAT dahrieh
& 7S 2, el SRt § e S Hif e S oSt @ srgerd serett W qid Sfafm < gehd
8l enffeiyma fefasg (Al) 3T4TRA farsswor Susor Sg Google Trends, CrowdTangle,
Chartbeat, <10y Parse.ly qrere qﬁﬁ?ﬂ, st éawsag? 3 317 feforea gt 9 gar gohgl FTh
JHh! AT oIk S H ST L &l FATe IO, HIeH shi Reerfd, SR SISt et Shi, A7 fohet
ST HSAT o {HA, Al STYZE 1 [ o0 Tl bl AT FoTG, 28 I ufectsh HiHed
qehTed ST SHATdT 81 FHE AT 1fere s, qearensh 37 Tdieh sl 2l

3G ITcATa, Tret ersy Ser Tyt fomoe 3R siifeda ermifen ¥ oft gee awtar 7, foaw fifsan
HEA ST e o1 FRhI 1 Be@l o TR FTHA FL U 8| T8 dehedier HTSAT 1
YTESfieAdT 3T forsga=ierdT =6t 2 37/ 3t 2|

@) = dure iR arftha:

HifeaT S § et HuTeT 3T UTTthad o &7 H SATEIGBRTIA Sefetsid (Al) 7 Shifdehril aeata
W%I UTafieh HYTed STeT HHT-Ted 3T SaTes o, 9gi Al SAmenia S ¥ Adobe Premiere
Pro (Sensei Al), Runway ML, Magisto, 3 Lumens Sifea foey i sieifeen Ohféll, ;ifsl-‘u-i,
FOT FHAH, HTTAT AT 3R sraSe wiforeh Siied S 1 %o & fiel § o wehd 21 e,
Itk § Canva Al, Designs.ai, T D-1D Y TAeHFE ITANTHRAT Rl WW%W
T UHIFA-Ea HI9H TTfhad, THEYH T STRIThR 7O 3 § 4eg #d &l Al SHs
UHETEHE, BRI FeRfer it seurse firerer St dertent @ difear i uremT 7R STy




EMT &3 ST 2| $8E T hae] Icq1e oAl TTid oSl 2Idl 8, Sfeeh A daredi § Hi 3= qoremr i
forstarer et qom o <11 TR 2, St feforea Hifean i ufoewat # sreta swnt fag & & 2

3. TI9Ter HITSaT | UATS T TAT:
(F) TG T ehee feeitad:

TTITEs STt she feefien wep Ue ufsran 2 o snfdftsiyre seforsia (A1) 3 i @
T AT Lok SUANTRIAT bl SHehT &I, SR ST @IS 3ferel o ST arufl yar <1 STt
2| ATt HfAT wewhied Sit T, SR, J2ge TR Zfaet UTife o AT & 98 a9
& o i-a1 uree, Sfifeat A fommm fore s o1 o 21 3 TerTifad SuaTerd sht iafaerm —
STE AT SAT5 TR T, AT I foraam T, foreren ey fopr e O feramanm i, g &t et
1 T 00T e 2 T TTTHERAT ad €| FHHT 329 I WISTHE i ST I ST T 0

CASHTH O ST TEHT 2rdT 2l

BT (o, T8 YOIl SUATTehd | WS ohl STEc ST €, TAeh |1 & “3ohl o 37 et serct
StEt FHET ot Sea Rt &, Fored farferg feremr st ug=r wifid &1 e 21 gafare saet dqford
37 TR ST TEvE 2

(TT) Wik = AR Thee ATSWH:

Teforeet 2 H e =gt AT ST A1 WTeh Gl 1 FHR ek SISl <IHIclT s T 81 Ie FH1S H 9,
TR, 3T FEET % o TGTaT & WehdT 2] U H shoe HieH a1 JfieT 3Teid Hewu af Sl 2|
anfeffsre Sefeeim (Al) smenfia 33 S/ f Natural Language Processing (NLP) 3R
Machine Learning aﬁmﬁaﬁmﬁﬁmt@mﬁm@mm ITIATE B aTel shad
1 Tt o el 21

Al TATITEH Eferer ameT, B e, YTHeh qea) 3T STEcTud fofeh ol Tg= & T=ifad €9 &
378 B2 AT AT A ol S T 2| |19 2T, k-2 wieh i A8 Alt News, BOOM Live
afTte ot Al 3 TERIAT & qSft & e =S 1 ISR hAd 8l TeTieh, Al TG she HewH d
ToTS fafererm ST aieRfer Ted ol aue 1 € €, safoe are seqa «ff s g 2]

(TT) TreATeH 3R FUAUER TATIATC R

wifea {1 fefSeet Hrehfd o & § <esiied 3T $Uet TATicTiodd 4 Al < HTeTd | HaTe 37
T G T ST e & oz 21 =iesiie, S foh el HEsR a1 deraTsel T it arel agstal
AGEE, Al dohieh 8 GTferd 2l 8 311 24x7 SUANTRAISAT & GaTl o I 2ot SLFIM hl

TETTeTd 3T THTS ST 81 T8 HITSAT 8138 o o7 HTfeay UisiHe 37T it |idd shi d&at
ST ST Ueh HYTh H1eaH 2




TR FHAUEL UATIATCR H Al Zo® 2T SUANT o HIITeT HITSAT Fquad shi Tgl, JHTe, Y31
WISTHE 371 SHTIThe STeT o1 fasgwoT foram SITaT 21 399 siie 21 Hifea 6™ 78 a7 & gehd 2
o 1T SoRTUER 3ok ST o foTq Ik T Al AT o &1 qefetlen =TS Wi 26l
TR AT, SeT-Heferd 3T THTe s | e g & & &l

4. T3ITU= ® UITTE 1 U=T:
(h) SATHITA TIATIT (Personalized Ads):

ST fIFT9H (Personalized Advertising) § SRR S2fetsid (A1) STTRRTAT o ST
SRR, THe, T &, @HeRT Ued 3 ARy ST 1 fasduur 1 39 fou fasy &9 ¥ 49r
forgTo e T 81 A8 e ISR STE i AR ITHfTer ST TR st 7, forad s
1 forshl 37l (e 1 g BT 21 IATEUREE, AT I3 ITANTHAT AT T I 8l T
2, 1 Al e 36 st bt wifors # Heiferd sitg an Siiwd arct fagm feamn e a5 e 2
T UgH, Hlh, TR S 3THSH S WiehiH 36l qohrieh o HTEIH & ITHITHT e Tged o
BIcATeh, I8 WHITd Had™ & [0 BrIeHe 2, dAfehd 36eh 919 ST MUTIdT 31 SUTTehdrl shl
HEAld ¥ ¢ ek 941 i 33d 8| FH(AT AT =T H TRERIAT 31 2T Ul i JreAfiepar
T AT B

(@) forsmoe shée Rt

fomToe shée Fmior & iR efesi@ (A1) 1 gfien TR &5 =1 81 Al o8 9
ChatGPT, Jasper Al, 3T Copy.ai SIS o ILIAT 3T ATTd GTehT oh TR T AT, THTSIAT
HI ATHTA TSI At T o | 6eT 21 3 208 SUMIH SAaen, $ed, hiaed I i
T80T o STER W TeTe, e, |ieTe Hifen ure 311 Sfifear o= o fofT shidT SHiE
2l

Al JATSIG TATTATCHT o HTEIH H I8 HSAT & [ hIH-9T shod [ohd IHhH T fFT TR &
eTeRT o oI 3Tk &I 36 forgmorT wsiferart e 37 SmT ST ot s o g 1 e,
JHTRITEAT ST S2T- TR Sho T Hehel! 2

RTeATToh TaTeHaRdT ST oY ATeer THTe ¥ 21 918 odT 2, T oft A1 T o= fmtor <t ufsken =
IS, THTE ST IUNIRT-ehisd a1 foarm 2

(T) TRUT SE9 ferspaoT:

FHUT TEI faegwor § Aiefhisrret gefetsia (A1) T 3T fagmae AT &t Tefrasfierar
HIY, FHEH mﬁigwﬁaﬁwz%mm% Al (Z_\F\qéﬁ Google Analytics, Meta Ads Manager,
HIT HubSpot 22T ! {Ie 28 | U sk A8 TAToh hLd & 1o hlg HToh oI AT HifeAT U
ToRaT Wt @1l 3 ZoW TaeTsh-of 12 (CTR), Feasid 12, 35T, WistHe, 31 e 31 $ewene




(ROI) STH AT o1 3907 3hXd &1 Al T Yo bl g ot gama ot ad € fo foret &t o
G okl AT & — ST TH, T TSI, A7 3 Al TRl

3G ATANTE, Al Wierraoft ferewor (Predictive Analytics) o HTEIH § I8 Haohd T <a1 2 T
e H i35 WHId seat aform ¢ et 2| 3894 s i WHifae R ger-defaa Hom

o Hehd 2, Iora® A1kt shl FheAdT a1 51¢ ST 2
farspmor

1.“Al ST TTNT GHTART hi T ehteTd hid § Hifeam gra™ Hafua s a s 31

180

m Number (N)

M Percentage (%)

Strongly Disagree Neither Agree Agree Strongly Agree
Disagree nor Disagree

39 T U UTH 3TTehel o [or2dw0T & T9 BIdT © foh STRIshier Sorararsti o1 9191 2 fof Hifean e
fFafid & O THERT 1 T@d: Gehfold s o fou i gefasa (Al) @1 9= & 2
F 400 ITETATHAT H § 180 FITHIRTT (45%) T "Agree" TR 8, Sl 80 ITETATAT (20%) F
"Strongly Agree" fopam, STt ek ataT & Toh et g1-fets (65%) Sfaamit 39 o | dedd &
3a%h fa9did, shaet 20 IAETT (5%) "Strongly Disagree" 3T 40 ITEMT (10%) "Disagree”
Ul 2, oradt 78 ©9w 2iar 2 fof srasmta e aret Al ol Het 98 %9 8 (F 15%)| e, 80
gt (20%) J "Neither Agree nor Disagree" Wﬁ'ch_c'qﬂ'—ﬂ, ST 39 forsar 9T ST qeran
=1 TITAT 81 3 3TTehe T8 Tehd &d 8 foF Al SR Tohe1ehT I THTE Toheid o &1 H Ueh Tiehd
HI J=IfeTd AT o &9 H @ 31 TeT 8, 3 AT §Eer 36 ST e STTel bl 10w o1 fawr
T afera 8l

2.Al T HFY HAferer Iu=T Hifear o fora S BT wreE?



Area Respondents (%)

2 V)
News Aggregation 2%

Content Creation 65%

Audience Analysis 58%

Automated Reporting | 43%
Fake News Detection | 37%

YRR 3TTheT o TN UL T8 T8 BT © T Al 1 Gad SAfereh IUAT Hifam & § gHm=r Hehet
(72%) T Tora ST 12T 21 36 ATEIH § UhT sl § THTER @Il shl Te=T & UTd &, TSt qET
ST T T T & S HEcaqU] GerTa! i i Hehtet dehd ol 36 e |t i (65%)
T 2, &t Al 7, BecTed ST foslatel shee Gum o H Harieh 2 1@ 2 urad frsdwom (58%)
o OTeqq § HifSAT 8139 3199 g0eh! ohl &ral, a8l 3T Al ohl HHSH ATHIT b1 AT
GHTESTCAT ST 12 21 3ATemee Faifém (43%) o1 52T ey &9 § @, §iem 371 foeda g9
T <@ ST w1 2, STEi {fuefed SeT-smaia @eri i Al e AR AT 21 31q H, e IS St
(37%) U IRT g1 &1 2, foes A1 ueiifear dfere gemnett si Terd STeria i aa=m s
T HeE A T 8| I fasgwur qwitar & fo Al wfifean & 7 e srigererar ser e 7, afcek faaartaar
371 areaftar gifar s o off weceot syfi frm e 2

3. ctfean HeT Arat Frior 9 o, Sifear dutes ot § Al 206 T SUaNT Ed 17

200
180
160
140
120

| ‘;I.ll

Strongly Disagree Neither Agree Agree Strongly Agree
Disagree nor Disagree

m Number (N)

W Percentage (%)

36 T o I 1 (A5IN0T I8 RN & foh SATRIRT ITETIT 39 a1d § TEHA & foh HifSAT Here
qrelt fwfor 261 R AL 20 1 Gl ®9 8 ST 3 @ € el 400 ITEIrsA § d 200
JTETT (50%) = "FEHA" 3T 90 IJTETATHAT (22.5%) 7 "IUTd: TeAa" faered =T, oo 78 w78
2T 2 o et 72.5% WiTrit 36 e o anelT Hd 8| 399 wehd fierar 2 fF o, sfifea
HTE TR 3T TaTeHe 11 8§ Al 209 3h $fHeRT %l ST0e &9 & TR fopam ST 2T 21 e,




A 10 ITETT (2.5%) "Toresher 3Tdead" R 30 ITETT (7.5%) "wreera” &, foed 78
2T 2 foF sreenfa wad aral 1 Yfaed HE FH € (FA 10%)) 3896 s, 70 sfewf
(17.5%) = "= o1 HeHd, 7 SeHd" 1 forshed =1, S 39riar @ o o Iawarar g4 fawa o enft off
T T T W | FA AT, ¥ Sl A€ Hohd FLd © 19 Al 2o |t fmfor 7 wfifear sam
T AT 3T T 1 T2 2 AR FefSrea Z7m & $eht SwAfan t =mesh wi=rar 3w & & 2

4.“UTaeh! hi UHE IR STAER el AT o Toru Hifeam geam Al smerfa fasywor @ 817

190

200
180
160
140
120

100 m Number (N)
80 60 m Percentage (%)
60 “1 =
40 28 7.5

12 7 >
-
0
Strongly Disagree Neither Agree Agree Strongly Agree

Disagree nor Disagree

ITH 3Tishet o [r*IN0T & TIF i1 & fob STfIehisT StieTar Ad & o Hifear Swerm ugent it g
HR TR 1 G o fIq Al ST oot Tehefient 31 ITART &4d 21 et 400 5 ° 190
JTETAT (47.5%) "FEHA" 3 110 ITETAT (27.5%) "ofa: Tewa” &, foras wow 2ran 2 {6 Fa
75% ST 39 e § HEwcl 537 Ld & $Hoh [I0Id el 12 ITETT (3%) "orespet SegHa”
3R 28 JTSTAT (7%) "STHEHA" T, AT ST T el Hrwrd 7 10% 21 &, 60 Sfersfidt
(15%) T " 1 HeHd, T STaeaa” faered <1, S oy ot S7ht qexuar i auidr 21 I 37 39
3T Hohd hLd 2 foh ST T Al GehiTent o1 ST ek T13eh ohl &, 3TTedl 3 3T«
AR 1 fasgooT o § Gk 2, forad o o7t |mmaft sht 23ferss aferd 37T 99l 91 Jeh| Al
AT ST TATfeATe e Hifeam SeT | Ues TTell 3UHT o &0 H 39 &7 &, ford samaes wfierriar
oTe B & R

5.4Al SATLTRA AT o WTSAT Thee sht FHTueraT X TehiTeres IO Ut 81”7



160
140
120

100

80 m Number (N)
60 m Percentage (%)
40

-

0
Strongly Disagree Neither Agree Agree Strongly Agree
Disagree nor Disagree

T T % I 1 I I 3ATan € T ueh Heedqul e # IErdr AiHd € o Al ST
Teatfm wifeam shde s Foaerar 1 TTfer o @kl 21 et 400 ITETAHAT H H 150 (37.5%) 7
"EEH" FHIT 80 (20%) F "ITd: HEHa" faered =, fored 78 w9m 2t & foh et 57.5% it
36 FUT U HeHd ©l g6 [, 30 ITETET (7.5%) | "foiede s|ena” AR 50 (12.5%) 7
"TeEHq" faehed AT, AT e 20% IRt 4 sreeHtd sargl ad, 90 wfauntt (22.5%) "7
a1 e, 7 A" o oo W TE, ST 39 He, 0 el SATEAT a1 qeeerdT 1 a2

T SRSl | TIE BAT & T Al i faifé =i freverar &1 oot uah et fofe Aie 2 #%
ITETAT HHG & foh Al gRT Taenferd &9 & qam 6 78 @eril § 76t fode, Tey il Tme 3t
HTHTISTeh-HEh e Helaeiierar ht T &t Tehd! &, e arft gerrdt 2 ifid gfeemmT areft
5 Tehe 21 T2 foram g fowm o o7 ey o Afcek fawmaeeT st STrevershdr sl ST Tehd s
&, ATl Al T STIRT Hqferd S SIFHER & 8 & wehl

6.Al % TG TANT | TR chl TR STTHERT H HHT TS 81"
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0 70
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3 AT T AT JTThel ohl [T2I90T TIF 9 T S907dT & foh ITETdTSAT o Ueh oIT o] HIFdT &
for snfEftpferact sefersiar (Al) 3 srad SR 3 worehril ot ariafesk wifirept <1 wrfera foram 21 e
400 ITETATSAT H & 160 (40%) = "G&HA" HR 110 (27.5%) 7 "Ioiq: Hewd" fered =1, Sew
FA 67.5% STTATRTET = 36 e 1 awel fora gweh fouidia, sharet 25 afawmt (6.25%) “feresa
A" 3 35 (8.75%) "SHEHA" &, ST a91idT & foh shaet 15% Sfawrft 3o fomm o sreead
&1 70 ITETT (17.5%) "7 a1 wewa, T seend i fuf @, e 78 w9w g 2 i 3 am
1 T 311 T T 2 AT S 37 TSATE o 9T Rl Ak AL B

T Aihel U =8 ey feperar & foh Stferepisr Soeemar ad € o Al Gerient o shHuT Uehi sl
Rt el S fifo, qer-site, Tmar ore ST farswor & s 317 21 31 9 | wr
ST FHTER Hohed, TR oe, ST fasdwr 1fe Al go| gr forg ST @ 2, o oreem ot
TR FSTeHe 3T ETshi sTfieht HfHa 21 16 81 7% seeta Hifea ST & FHryone §
el UREA T Eehd 3dT €, ST 9T § TARIAT o T TR SRTEA S Sl T
TehaT 2

7. FIT HATURT oTaT & Toh Al Hifeam Y fAeuerar 3R UsrerTiaT shl TN ot @I 82

Opinion Respondents (%)
Yes, Negatively | 60%
Yes, Positively | 22%
No Clear Impact | 18%

U ATeRST o fsuuT & T eraT & fob 3tfersriar Sorerareti &1 a1 & Tk Al Hifegan shi fsaerar
HIT AT I THcHE T H THTII F T 2 (60%)| T8 a1 36 727 9 S[21 &1 wehell 8 foh
Al TSI H a8 (bias) & Wehd &, ST SR =2, Tfe i srefirerar fefor § swqer
a7 L Tohd 81 H1Y &, HTIHEE Shed STHIH H HH T HAeTgiietdr S Taef i awer shr T off
PRI 3hT TUTErT Rl HTord st |l 2l

BTeAToh, 22% ITRETATSAT ol AT & Toh Al o1 THTT HhRIcH: ©, FIITeh T8 qeTcHeh It shi
A1 31 37fereh |ETeh ST €, S2T-SHTCTsH o SgTaT &aT 2, 3T &S HTT 8§ T i Ieh
TIATCH 131 UL €T hisd i o1 STTHL odT &l J2, 18% TN 3l THIAT ¢ Toh SHeRT s TIE
T TR 2, ST @i @ fo Al ST gere st oft St starwe # @ T gweRt goaie e it
ST o T 0T T T 2

39 TR, IE Toredwor srarar @ for Ty Al Hifean 3 o2 oy o @1 2, Afer gaeht famgerar 3t
Afcrer TR T TE ol ot TR e oft ot 8 2

8. T AT Al T Ffia i ux guid: s e 82



Response Respondents (%)

Do not use 68%

Use sometimes | 21%

Regularly use | 11%

56 W o I o1 T gunien € foh Al g (fHa @t o stferentsr o quid: st 92 sid
(68%)| T HATHST TIY TY U T Hehd T & fob AT H Al AT THT=RT 6T forae=ferar i
TR HAE ST 83T 2| SHeHT T 10T &1 §ehdl & foh Al H AT Hogaefierar, |raTfoe-

Hiear (e dewt ot wHe, quT i foere 1 2l 2, Foree @eri o Tews i e
STTTer &1 Hehel! 21 21% ITaTT sheiT-ahedT s 3 &, ST 7 &wiian @ fof o aiefearfaai § —
ST Eet T, He e A siiemel W AT §HrEn § — Al i e @i 8 a9,
& 1% T Al grT i @il o gl te wirm sed €, St foh siged w gfderd @ 3 Te
foraman @ fof 31eft off Tash A1-E=ITTera ToeRTIvaT sh1 HTE 1 HOTe TR ST o fo1 I T
TR el T U1 T8 €

39 UohTL, IE Treuor srarar 2 b Hifeam Susrmratl o sier Al § 3cq= GHTE ahl ookt 904 shi
T 8, 3 fagafierar =T w3 fou g geqarg o1t off ST /T S @ 2

9.« Al AT |t st forgra=aaT AT Futfad TRT= hl qorT1 § & Brdl 817
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TG U o AThel ¥ I T 2raT & ToF Serdradi o1 weh st ot aan & for Al gro ffda amf
1 forgefiaraT, HTe doTfed §aT=rRi st ot | &6 ardl 2l Fe 400 § H 170 ITETT (42.5%)
"HEHA" HIT 110 I (27.5%) "Y0Ta: HeHa" &, fad gt 70% Sl 4 56 e o ufd
BERCINAS G



38eh ferdiet, eharet 20 ITETT (5%) "foleshet STema” 371 40 (10%) "3THERd" T, AT shad
15% gfaaniry 3 Al srmenfid amf s o0 fogaa 72 g a8, 60 STeTaret (15%) 9 'F
a1 EEAd, T STEEHd" T foehe 1, S 39 foer 1 Ieh! qewe A1 A2 T 1 gwriar 2|

e TeIsgmoT STiaT @ fo Safershiet Il o sfi=r e GIeon geiet © foh Al SATerfid gam=mi | o
e, Hasfirer it stk forereh T Srar St foheft Heer SaTach grT T b ¢ wreh & g
2| T3 H & fo ety atfer, Afeeran, ST waesiierr Sft ard Al H i 2 2, e
IgehT ToparetarT o e 33 €| 78 Rt Hifea sxeri o foTe ueh =rdret Wi & gedi 8 foh
TeFA1oF o ST o |TF-ETer Ao fieqor ST Sres sht ifHert ol FSeiarsT Fal fer ST
=fey)

10.“Al & TIRT & HTZAT &1 ° AR <h HATE HH 21 Thd 81”7

160

140

120
100
80 m Number (N
m Percentage (%
60
40

Strongly Disagree Neither Agree Agree Strongly Agree
Disagree nor Disagree

T o SAThel T TT2T0T T8 S91TaT & foh 2ATerehisT STReTar 39 =T ¥ "edd © foh difgar e & Al
oSG WA § RO TSHTI o STareil # hHT 371 Tkl 2] et 400 STETAHTH H 150 (37.5%)
T EEE" SR 110 (27.5%) 7 "Uiq: Hena” I foa, s w7 g 2 T e 65% st
ﬁAI%WWﬁﬁﬁwmaﬁﬁm%mﬁuﬁa 30 ITETAT (7.5%) "feleape SegHa”
3R 50 (12.5%) "3TEREA" T, ST 20idT 2 {5 Fhaed 20% T 36 9 ¥ FHeAd 81 9=, 60
JRETAT (15%) " Al HEWd, T STEEHd" T, Sl §6 e, 0 IAeh! qeEfdT AT ST ohi g2l 2|

o T & I8 Freers forehetar & fop A o SU=iT § shoe oigH, |uTe, ifear fFmior 31 ger

forseheor S8 Tt o1 TarETe 1 T 2, Fores oo fiertedt § $urT STTeveehar ge gehdl 2
RTCTIToh T8 Ao 1oh! ToIehTd SeTAT ohl ST TehdT 8, TTieh |1 &1 T8 HIfSIT USTai ohl T8 deheh!
FEAATAT ol AT o foru UTeq «ft shtar 21 T Teafa difean favem, wfsreror 37w Tsm ifo=r o
Qe ST SATwIERaT i Wiferd ! ol




11. “Al TRTIET W geruTa ht H9TaET et g, e difgar fratér gertaa g aewdt 21

180
160
140
120
100 m Number (N
80
&0 ® Percentage (%)
40
0 L
0
Strongly Disagree Neither Agree Agree Strongly Agree
Disagree nor Disagree

30 TH % ARGl ¥ T 2T § T 2ATeRisr Soierar 7 & foh Al TSiEr § 9amard (bias)
HITET BTl 2, S AT it sht fomera shi TTfara ot et €1 e 400 5§ 180 JTETart
(45%) T "HEHA" HIT 130 (32.5%) = "I0T: HewHa" ferehed =1, fore® et 77.5% Sl
36 o H FEHI SATS 81 $8e fadid, J 10 ST (2.5%) | oot stEsHar i 30
(7.5%) < "3TEAd" I o, ST 7 qRid & foh sharet 10% T 39 HATH Tl FohRd &l &, 50
JTETAT (12.5%) "7 T HeHd, T STeena” Te, e aar =rerd ¢ fo Fo afavrft 50 fawr 1 w1y
T el Tl

5 ATl U e freepd fepetar 2 for Al ol dehfishl ST H Sh ST, Tertiiear o6t fesimed sik
STTEOT Gl H Y& (bias) B oh1 SHTEHT ST Ted 81 T8 JaHIE o =eid Al 51T aT3 718 Hifean
Gt 3§ ST 2T ghrel 31 Tk €, Forer et oht frvmerar S forgararar swrfer 2t 2
=18 aioTH Hifen wa o e e <areHl & fo6 o Al 2o o ST H qrafRiar i aet
TRt GTard o, ATfep TrehTIaT T 7t Heo — Sqi-BdT — iferd @ wehl

12.4Al1 3 STt ST o forg wrors it o Ser grer fFramt &t sravaesan 217
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T SRS 2T {5507 21TaT 8 foh ITaTdratt 1 Wil gwd 36 9 § ¥erd & foh Al % [Srier
ﬁmm%%ﬂmﬁﬁaﬁiaﬁ@wwﬁwwﬁwmomﬁﬁﬁ
170 (42.5%) 7 "HEHA" 3 180 (45%) = "IoIq: Hewa" fashed =, %ﬂqﬁwm 5% gfasriraT
I 39 o st age foma 21 =, W43ﬁl‘q’lﬂT(l‘/o) %@mmﬁ 33ﬁ“(]2(3“o) "I
R, 31id Tt 4% AN 6 hA © STEEHTT STaTd 81 34 IAETAT (8.5%) "7 dl HeHd, T THgAq"
7, ST e =1 oert qewyr a1 AT 21 e aion T8 §9 § Hehd T & foh STaTdrel i 39
ST <hT et T & o AL 3T STRT ket debeiteh! deFdT T it e 2, aifesh 78 wefer Hif-frmor
1T ST HETVT Al ST e W +ff AT a1 =fen)

Al 2 o ST SETU ST T8 ST 2T, ITHITH AR, S Helaiiet st o geierd Suant
o forq Aif frrefror safamd 81 see sterman, wrafRidT, SaeaTiied 3R et frm S vee=
a1t fifc § wfrAfera fopem ST st 2 dtfer Al wifean & o axem frs 21, 7 f @au) 7=
Atergr ifa Fmfarsl o e e w7 d@ehd 2 T Al % &= § geashat SR e i i ek
& 2

13. Al o 39T § Ao wifean e § -8 vee] 3Afesh gurierd g (afasfia &
ERIEETSIRICHT)

Potential Impact Respondents (%)
Reduction in Employment 74%
Data Privacy Concerns 66%
Algorithmic Bias 55%
Need for Policy Formulation 61%
Increase in Innovation and Efficiency | 39%

S STgferehed1d ST o fawor | 78 €7 Bid1 & foh GqwTiir o STar Al o 3w & wias
T Hifeam Sa W ged 2ATE T9T TSI | hetdl” (74%) o ®9 § g I8 a7 39 a1 9
STt & T Al % mrem & e s, wfefé, faifém i fodor s e wenferd a1 @ 2, foed
QRO TeRRT, HUTGehT ST dardleh! shiHT shl AehT I Wil Hell T&T 2l

F6eh ST, ST T sht FHEAT (66%) ST ifer T sht strerererd (61%) +ft 5 fefard,
&l Al STTaTiE e Zo8 IRmRaist & =aer SR STfshars W 22T UH #d ¢, orad
SfRTa MY-Taar 31 fefSear sifesril o 3/ ggdr 81 39 FRur ¥ AR w3 Aifdat 6
SATARIFHAT HEGH %1 ST Tl 2 ATH Al Tl ST e ST Tasit &7 & & ¥l

TATTIRTe TETTd (55%) it U T ey &, STef Al UHIiaT Jauie & I 21 9 fa=mi, J9g
1 ferert =Rt @tferes = s Srerfierar 2 wehd 2, e et wrepriar snferd &t gt 21 g,
39% SFTTITET 7 "TaTaR 7R gaTdT & 9fg" 1 Al 1 TehIenss TaT 71T 2, Foreer 278 Tog &




& o % TR Al 1 Hifea 3 o Ua qerrieh! TTfeT AT & SiT & o1 s, FeTet 3 ArTa-
SISt ST FehelT 2

TATS o TANT & Ieq AT
() ek =g IR ErUthch TehrTeh:

HATEBRRIA gefersie (AT) % S@d TN | Teh =St 3T EITheh Teheiieh Teh TR TN o &9
W 2

Theh ISl o1 TR & — SISt BeTs T8 gfal AT WTHeh T, ST TS icieh, Ao 31 AT
JeY © TS ST 2 Al Zo8 ol HETAT § 376l U FHTER TETferd €9 § for <1 wehd &, e
Tk UEEH AT i 81 SITdT 81 GIeTel HifeaT TATiET 5 Weii ohl araet +ff &L 2d 2|

Siathep dehrieh Al o e WtTeh Teciell H | U 8| 36 {ohell Sfch o =ed, AT A1 grevTel
1 foret a1 Sfifean 3 Siifean & 309X Sirer ST & foF a8 sraeft o ge foret Trea, s
AT SATH ek hl Bfal hl THA TEATAT ST Hhell 2] §6 qhei1eh b1 STANT AT T= H, HT3e
SfCHT, STFATE M, SR AT HdZ S T H &1 T &, SH Ak 3T AT T o feTy,
HITAe 21 §6 WAl ¥ e o foTe werh 1, Al g1 Weh fedaer gou, Hifga arerdr 3T drret
Hifeam wiew g T SarEea! AT 2

(W) T MU IAT T Tehe:

SRSt Zefetsid (Al SATend Hifeam SR fagmoe Jormeft | 221 Mu=adT (Data Privacy) T
T 37T STfeet areea seRt 33T 21 Al UG SURNTehd 3Tl bl Setrs nidfalem, a= feed,
T, THE-AT9HE, 3T F&7 doh Toh sITa=iia o1 forsdwor shieh 38 oTferd fasmod 37K shae e id
&l

ETCTiTeh SEE I5H AT SATereh SAfhiTd ST TTEfTe SHaT &, SR 8 ekt ST o Socied &
T S S HRAT €1 8 S (AT ToHT T8 SHFANT o ST T FAd1 8, 36 IS I bl sr=rell &
1 GUierd w9 © R AL A, s et ofteh, =ik S wewe = S Sifew &3 Sid 8 369
TN, A ST IR0 H ST et i 1t oot w0 § forpfaa 72 8, foreer 3tm A =61 gean
3 ft=ror wifira @ sfrar 21

70 Hehe ¥ fued & fou strervaes & T difean 3iit 2o safat 2o gur, vderor 3K 3uai & fau
el fiferat SATd] Aoy &, STARTRATSAT 1 AT STHFRT T FRIE07 & aTet eTh HA (S
R 3T ST "TefSeat weiaet et SeaT foret) T AR AT 8 ohl |iT 2

(T) TR U THT:



ST Sefeasd (Al) 3T HITSAT &5 H S&dT ST Ush 3R STl ShIeTHar S THTeHehdT &l
TN ATATH < LT €, el GoT S AL TSR T T grer i STt Tl 21 Al defef ik S fof A2 es
=TS ST, FARH-STaR ST, Afear ufefé, TR iz Bhue 2od = &8 TnTd YiHemral &l
TerETTerd o feam B 368 W, shoe Ugex, Tesig, difeat ufeet 3R gideied S usi § /e
THTYH sl TRl 92 1 21 TRy Hifgar STnT § SUsiit o1 @il 9¢ &1 2| gralih,
Al T I8 TTE JUIA: TohRIcHe: T8l 8] 0¥ 7T TR o TSR S ST TATIRe, Al ¢, #YfiF
A shifer, iR fefsea uftem foreg o fore, stamam off St &1 w8 ang &, S 9w Al 2ed
T TN AT G oId &, o 3Afersh gfereaeff 37t 3cqress o9 3rd 2

ZafcTT, 7= ATevaeh 8 foh fR1am 31T sfreror sorreft sht wforer sht qepiehl SATerasharstl o TTar
1A ST, e J 1 et 39 raeTri o 6o drerHe ferat el

(%1) Aferes 3T SaTives T

Hifear 0 iy sefasia (Al) & s@d TN 3 e Afde (Ethical) 3R =i
(Idcological) 51 @ % {2 &) Heel HEAYVl 921 AT & foh el b WHTEIR, oig A1 Sfifear Al g
T R SITAT 2, 1 3weh! Sfasiaa feherehl 2rTit? afe 36 shde | 2hig Ffe I1 rwep STeprd 2, al
FAT 1Y HIT T ST AT 38 FAN ATl SHM 12 36 ATdiiTh, Al H 9e19Td (Bias) T aHEm of
T 81 Al U o S wfTierd e €, 3% TRl Hid qeiel § I er 8| 39 % S,
AT AT AT W1 o Hid $awTd 3cq1 &l el 2

Al ZT AT 361 TS ATl § e, Afehar ST ATa HognTs, ST STIreed it ¢l T T
T WS AU B8 H TSI frerT 311 3fders foraml i feed 2d1 2, ST Al | Tanferd o
Tt ST &1 AHE ST Hehd| 38k ©T1Y &Y, HHT TETcHhdl o411 i+ FHaior i aga oft meus
TS TE1 & T EAhTIT haret o ol &, AT S6H EaRitet grushior i ek 82 39 T3l o1
e qufi G99 8 ST Al % YIT o 919 T8 Ufdehel MESaATsd TR H1Ha GHaeqoT sl SHar
ST ST

9. Feme (Conclusion)

M SRGATT (AT) = 213 &t  Hifeam S ot srRivored! 7 e i quid: giafdd 3 fer
21 39 TSI o T 3eY o STRTd A TIT TG © 2T AT o Al T SRR Hifea 3 5 Hecarot
&7 1 BT 72T 2| TN HohoT § ekl shod (HIUT, UTaeh sFagR [aowur, Ta=terd aifeT, heh
=IST 31 TEAM qT 32 faedwr S i # AL Afier (i ae w1 2 o w0 @ fefsea
Hifear TeaT Al ST TATITGEH a1 YT 3799 Y13kt bt 2Afere I, safra 3t o
AR Y2 i o 70 o & B 369 7 Shaled 9= TTshAT | T7fd 3178 2, ik shee faawor off
HTersh TwTERITEA! BT 2




BT Toh, STl 3 Aok 1h! oIahTHT ahT ek, HTHIISTh Ud SATIETIeh 3IUehlvT & fersdwot foham =i, at
g Sifeerard. +ft wre $17s) frederar, aRaEfRiar 37 wrrTidT i wrg S T JHTied 2id fowl Al
FIT TTeAd B9 & ST 7T GHTER § G 1T SegasiierdT shl st I1g T8, fSrae amiish emom
ST &1 Tl 2 39 STCa, Al TSGR H GaTHE (bias) T HHIEHT, Teid o &l ),
3 et <h1 Tere ! Sfer St fefaTd off S S1TE) wereRr st sifeenr | oft afteds s e Set v
AR Al STohT FETIAT oL &1 €, T HT AT I THUTE TARTIeT shi SATeHT shi ATl & Tl 2

FAHT Al ehlehi 3T SFIT STET HITSAT STaAT bl Uiereqert H sH1C W § Heg o & 2, 9l I8
U % Ak e o 91w @1 8 o derdier % SWINT o W wEE 9ol R /TS
IHEIRIca T ST T ST Al 3Tenfid TTer faawor § qref3idr, aeg-sier 3R gigent $i
T S8 e o forei e o At 2

e 327 o dEd Al ST HIfSAT Tehrteni ohl 913l SR I o1 Feaish fora 1|
SIS ol o1 o dT Al wifersar 0 wifeam Sei ont saferss safehra, dst, ST T TareTrett o=T Hehar
2 S8 fc-2rsH Fiee, dfgg e g1 wHTER W, e fafadt & ary aweEm
AT, SATfe| el Gt 3T, Al o TG JAT § TSI H Seetrd hl §9TeHT & TRIieh T
T O qepe1eh! fRIasl Sl Wi S1g Wehell 81 36 AT ST e, TANIETF Wawrd, 31T
Tep1eh ST T ST Sreied ST @l it |THH &, ST HITSAT i EacardT SR STl gl
o ToTQ, FHTA0T &1 Wb

gsareredt o farseor & v 2rar ® foh 65% Sfeera Seeerdr A & o dif e seerm emmm &1 -
HhlcAd R | Al T (AT IUFTT 3 &1 2| I8 39 &1 o Hohd & foh Al STTETRA TSRIT ol
fshaT 31T et ST T 21 75.5% Sfaymit a1d 8 foh ohem, difen durem Steft nfafafert & Al
TN BT LRI R1 75 % ITeTdl qend ¢ foh Hifea deom Al € fret foefomm ol anem i i o
T2 2| AT THTE AT ST TATAICd U NIRRT 20 o & H S G0 TR 2l 57.5%
gttt qa 2 fo Al feaiféa foraerdn st wmfard st 21 foraer Al <t Sfcrer eimreit st et feiar
TG T8 2l 65.5% IR 361 AT & ToF Al 3 R0 TR sh! TR S[HeRT ST SIS T
2 TR TIHTIAT ol e dehrieh! &9 § fafdd &t T@T 21 wiferd 70% Sfawiirat st o & for
Al e qamEm i fageEan, oFe g d@uTfed 9uER @ 6 2| gHd fade 37
HeraeiteraT i fieht 37t oft Fecaul s 88 81 <@ ST AT 65% ITETT A & o Al T
T YL 1R (T | T 317 Hehet 21 78 aftad Hifegar farer 31k ferel Saetawie 9t yare e
TohdT 21 77.5 Al ITGTiTET § 36 U2 SeAfd STdrs foh Al § oI/ 81 Gehdt 2, fSee fsaetar garfaa
BIdT 21 Al H SEIHTCT 81 18 2T 31 T <Al Traf3iar 9t SiK ¢4 shl 31rageehar 81 @1 e ar
400 T & ATeraRTRT SR 361 7191 2 fof AL 8 USTTR I (74 %), ST a1 @ (66%), 3
T SATIRATAT (61%) St It Sfersh €1 sheret 39%6 $H FaT=IR o e o &9 H Il
21 H1 Supported: 3TRIehdt SteTareti T Tfernr for gamm, At 37Tt fasgmor 4 Al afrg
21 H2 Partially Supported: % & | Al WWWW%&TW IEEIEETReEEA



=1 yifHeT I feqeqd || H3 Strongly Supported: TSRTR, TR qarara SR ifd & wsiferd
e GellTereh feiqTseh aTg, 7u)

3O AT o IR W I e fehtear S depar © foF wifean o Al &1 9= uap Srem detar
o THT 2| Ush ST 7 78 SUTEHIAT, T, 37 qefell shl 90 <dT 2, oIell gall AT e Hfcieh wiehie,
AT 1 UrErT | e SR SrTiors for o st STienT Wi Scaw T 21 Al 36 deheieh
fordrerul TR ST eI fora ST, T 918 TRt o Hfors #hi Issae o1 el 8] 36 g,
ATarwren g foh Hifeam wret, Fifa fmiarest, qerdieht shafaar 3T I o = fFiaT d@ae &,
e wiqford SR Iearlt Al SUanT g2 fora ST wehl

3AA: TE T AT ThdT & Tk Al 1 HITSAT T halel Ueh dehrTehl SUHT & &Y H 2T, dfceh Uk
TSt SMfch o &9 H <@ AT <A, ST T, Al 31 ATeIsT{-ah =T bl JHTierd il H
GeTH 1 39k THI o 91T & o foTu Aar-ahfea i, faretr 1R qeriehr STireehar sl &ted
ATIYIHAT 2

TS (Suggestions)

wifean gt =1 Al Hifd SR A= wfedn s =Ry
TR T Al % ST & SiRTeqr fear S|

TIATE AT shed § TRETRTdT (transparency) AT &
e =S o fo%g, Al 3T STRT =ATquf 31 62T gl

ifa- et s fefsreer Afaerar o wed e s =ty
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