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Abstract

Social media has emerged as a transformative tool for advocacy, awareness, and activism,
particularly in addressing issues of sexual harassment. This paper examines the influence of
social media platforms in combating sexual harassment, focusing on their role in empowering
victims, mobilizing public opinion, and prompting social and legal reforms. The study
highlights the #MeToo Movement and other campaigns like Bell Bajao E and Oxfam India’s
“Demand Equality for Females,” analyzing their impact on society and female confidence.
Using a survey conducted in North West Delhi and a review of existing literature, the study
emphasizes how digital activism has created meaningful change and reshaped societal attitudes

toward gender-based violence.
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Introduction

Sexual harassment has long been recognized as a pervasive violation of human rights and a
significant barrier to gender equality, particularly in workplaces and public spaces. Feminist
legal scholarship was among the first to conceptualize sexual harassment as a structural form
of sex discrimination rather than an individual or isolated act (MacKinnon, 1979). International
organizations have since reinforced this understanding, identifying harassment and violence as
systemic issues rooted in unequal power relations and harmful gender norms (International

Labour Organization [ILO], 2018; UN Women, 2019). In India, legal recognition of workplace


mailto:mishrabk85@gmail.com
mailto:rajneshkumarpandey@gmail.com

sexual harassment was formalized through The Sexual Harassment of Women at Workplace
(Prevention, Prohibition and Redressal) Act, 2013, which sought to establish preventive and

grievance-redressal mechanisms across organizations (Government of India, 2013).

Despite legal and institutional frameworks, sexual harassment remains widely underreported
due to fear of retaliation, social stigma, and institutional silence. The emergence of the #MeToo
movement marked a critical shift in this context, as survivors began to publicly narrate their
experiences through digital platforms, challenging long-standing cultures of silence and
impunity (Gill & Orgad, 2018). Social media enabled collective storytelling and feminist
solidarity, transforming personal narratives into political resistance against sexual violence
(Mendes et al., 2019). In India, media coverage of high-profile cases further exposed the
prevalence of sexual harassment and highlighted the limitations of existing redressal systems

(Hindustan Times, 2016).

This study situates sexual harassment at the intersection of feminist theory, legal frameworks,
media discourse, and digital activism. By examining scholarly literature, institutional reports,
and media narratives related to the #MeToo movement, the research aims to analyze how social
media has reshaped public conversations on sexual harassment, influenced organizational

responses, and contributed to broader debates on gender justice.
Objectives

1. To examine the role of social media in combating sexual harassment.
2. To study the influence of the #MeToo Movement in empowering women.

3. To analyze the societal impact of social media campaigns against sexual harassment.
Significance of the Study

This research highlights the capacity of social media to create awareness, empower victims,
and facilitate social change. By examining campaigns like #MeToo, the study seeks to
understand how digital platforms contribute to challenging gender-based violence, shaping
societal attitudes, and influencing legal frameworks. It also underscores the potential of social

media as a tool for women activists to advocate for justice and equity.



Research Questions

1. Do social media effectively contribute to fighting sexual harassment?
2. How has the #MeToo Movement helped women raise confidence and seek justice?

3. Do social media campaigns aid women activists in addressing sexual harassment?

Review of Literature

MacKinnon’s (1979) foundational work framed sexual harassment as a manifestation of male
dominance embedded within social and economic institutions, particularly the workplace. She
argued that harassment functions as a mechanism through which gender inequality is
maintained, reinforcing women’s subordinate status. This structural understanding has

continued to inform feminist legal theory and policy interventions globally.

Institutional reports further reinforce this perspective by emphasizing that harassment is not
merely an individual violation but a systemic problem affecting dignity, equality, and labor
rights. The International Labour Organization (2018) recognized violence and harassment in
the world of work as obstacles to decent employment, while UN Women (2019) linked gender-
based violence directly to stalled progress in achieving sustainable development goals.
Together, these frameworks underscore the need for comprehensive legal and cultural

interventions.

In India, the enactment of the Sexual Harassment of Women at Workplace Act represented a
significant legal milestone by mandating preventive measures and internal complaint
mechanisms within organizations (Government of India, 2013). However, media reports
suggest that enforcement gaps and lack of awareness continue to limit the effectiveness of the
law. Coverage of prominent sexual harassment cases revealed how power hierarchies and

institutional reluctance often impede justice for survivors (Hindustan Times, 2016).

At the organizational level, digital visibility and public pressure have compelled corporations
to revisit workplace harassment policies. Media analyses of Facebook’s internal policy reforms
illustrate how companies respond to reputational risks amplified by social media discourse
(Associated Press, n.d.; Time, 2018). These cases demonstrate how public scrutiny, intensified

by digital activism, influences institutional accountability.



Gill and Orgad (2018) analyzed the #MeToo movement as a cultural and political shift in
feminist discourse, marking a transition from individualized understandings of harassment to
collective resistance against entrenched power structures. They argued that the movement
disrupted dominant narratives that normalized sexual misconduct, while also generating

debates around visibility, credibility, and backlash.

Expanding on this, Mendes et al. (2019) examined digital feminist activism and highlighted
how women and girls use online spaces to resist rape culture and challenge victim-blaming
narratives. Their research positioned social media as a critical site of feminist engagement,
enabling both empowerment and confrontation. These studies collectively frame #MeToo as a

digitally mediated movement with significant social and cultural implications.

Social media platforms are characterized by their ability to facilitate rapid information sharing,
collective engagement, and user-generated content, making them central to contemporary
activism (Investopedia, n.d.). The scale of online participation during the #MeToo movement
demonstrates this potential, with millions of users sharing posts and reactions within a short
period (CBS News, n.d.). Such engagement highlights how digital platforms amplify

marginalized voices and create spaces for collective consciousness-raising.

Thomson (2019) emphasized that social media activism transforms personal testimony into a
political act, enabling survivors to reclaim narrative authority. Educational and advocacy
resources further contribute to this process by increasing awareness of sexual harassment and
encouraging reporting and support-seeking behaviors (Maryville University, n.d.; RAINN,
n.d.). Campaign analyses also suggest that sustained digital efforts can shift public attitudes

and normalize discussions on consent and workplace ethics (Social Samosa, 2017).

Mainstream media has played a crucial role in shaping public understanding of the #MeToo
movement by framing it as a global reckoning with sexual violence. International coverage
emphasized the movement’s cross-cultural reach and its challenge to entrenched power
dynamics (BBC News, 2018). In India, continuous reporting on #MeToo developments has
sustained public debate and awareness (Times of India, n.d.). Media visibility has thus
functioned as both a catalyst for social change and a space of contestation over justice,

accountability, and reform.



Research Design

e Research Method: Survey

e Research Population: Residents of North West Delhi
e Sample Size: 150 participants (male and female)

e Sampling Technique: Purposive sampling

e Types of Data: Primary and secondary

e Data Collection Tool: Structured questionnaire
Data Analysis and Interpretation

The data collected from 150 respondents (male and female) from North West Delhi were
analyzed to understand the role of social media in fighting against sexual harassment.
Descriptive statistics were used to interpret respondents’ experiences, awareness levels, and

perceptions regarding social media campaigns.

Table 1: Experience of Sexual Harassment among Respondents (n = 150)**

Response Frequency Percentage (%)
Yes 90 60.0

No 53 35.3

Maybe 7 4.7

Total 150 100

Table 1 indicates that 60% of respondents have experienced sexual harassment, reflecting
the widespread nature of the problem in urban society. A significant proportion (35.3%)
reported no experience, while 4.7% were uncertain, possibly due to lack of awareness or
normalization of harassment. These findings support earlier studies that highlight

underreporting and social stigma associated with sexual harassment

Table 2: Awareness of Social Media Campaigns against Sexual Harassment (n = 150)**

Campaign Aware (Frequency) Aware (%)
#MeToo Movement 120 80.0
Bell Bajao E 98 65.3




Nike — What Are Girls Made

75 50.0
of?
AIB —It’s Your Fault 60 40.0
Dekh Le 45 30.0

The data show that the #MeToo Movement has the highest visibility, with 80% awareness,
confirming its strong presence on social media platforms. Campaigns like Bell Bajao E and
Nike initiatives also demonstrate moderate awareness, indicating that social media is an

effective channel for disseminating messages related to gender justice

Table 3: Social Media Platforms Used to Access Anti-Harassment Campaigns (n = 150)**

Platform Frequency Percentage (%)
Twitter 120 80.0
Facebook 105 70.0
Instagram 90 60.0
YouTube 82 54.7
WhatsApp 75 50.0

Twitter emerged as the most prominent platform (80%), highlighting its role in real-time
activism and hashtag-based movements such as #MeToo. Facebook and Instagram also play
significant roles in campaign visibility. These findings align with research emphasizing the

effectiveness of social media networks in mobilizing public discourse

Table 4:Perceived Effectiveness of Social Media Campaigns (n = 150)**

Response Frequency Percentage (%)
Yes 98 65.3
No 30 20.0
Maybe 22 14.7
Total 150 100

A majority (65.3%) of respondents believe that social media campaigns contribute positively
toward social change in addressing sexual harassment. However, 20% expressed skepticism,
indicating the need for stronger policy linkage and offline enforcement mechanisms (Gill &

Orgad, 2018).




Table 5: Impact of Social Media Campaigns on Male Attitudes (n = 150)**

Response Frequency Percentage (%)
Yes 75 50.0

No 53 35.3

Maybe 22 14.7

Total 150 100

Half of the respondents (50%) perceived a positive shift in male attitudes due to social media
campaigns, indicating gradual social transformation. However, 35.3% felt no change,
suggesting that deeply rooted patriarchal norms still persist and require sustained awareness

efforts

Overall Analysis

The survey results clearly indicate that social media plays a significant role in raising
awareness, empowering victims, and shaping public discourse on sexual harassment. High
awareness of the #MeToo Movement and strong engagement on platforms like Twitter
demonstrate the power of digital activism. While perceptual change is evident, the data also
suggest that continuous efforts are required to convert online activism into long-term societal

and behavioral change.

Conclusion

Social media has become a transformative force in addressing sexual harassment by enabling
survivors to share experiences, break silences, and build solidarity beyond traditional
institutional spaces. This increased visibility has validated individual narratives while exposing

the structural and patriarchal nature of sexual harassment.




Movements such as #MeToo demonstrate the power of digital activism to mobilize public
engagement and reshape societal discourse. By amplifying survivor voices, online campaigns
have pressured institutions and governments to address previously ignored allegations, leading

to greater legal awareness, policy reforms, and renewed debates on accountability.

Additionally, social media activism empowers women by fostering communities of support
and advocacy that promote awareness of consent, gender equality, and workplace ethics.
Although social media alone cannot eliminate sexual harassment, it remains a vital tool in the
pursuit of gender justice. When combined with strong legal frameworks and institutional
accountability, digital advocacy can contribute meaningfully to a safer and more equitable

society.
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